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Development Basics

Create a case study that clearly communicates the impact of your cause.
|ldentify those who might care.

Communicate with them in a way that places them first.
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In our work in
public schools

Parents

Alumni

Educators (current and past)

philanthropy
constituents are:

Community Leaders (Business)
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 All fundraising follows a clear process
of applying a standard set of rules.

« Communication is key

» Setting expectations up front impact
for gift and what recognition will be.

COI’)S/O’EI’G th/")S * Clear guidelines communicated in

writing and verbally and in person
before finalizing.

Fundraising

* Follow-up continues to share state of
project
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Papillion La Vista Schools Foundation
. Background
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* Foundation established in 1986 - 33 years old
* District over 145 years

e Over 12,000 students, 1,700 staff

* 2 Highs school schools; 1 Alternative School

* 3 Middle Schools

* 15 Elementary




Case Study 1 —Stadium E
and Indoor Scoreboard &R
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Dear Potential Sponsor/Partner,

Papilion La Vista Community Schools is proud to celebrate the accomplishments of
our students and their immeasurable talents Hundreds of students at both Papillion
La Vista High School and Papillion La Vista South High School participate in athletics
and activities each year. This strong participation is a testament to the dedication of
the students, coaches, teachersin the District.

Through a strong relationship with the Papillion-La Vista Schools Foundation, our

District has been able to expand our advertising opportunities and partnerships

available to our local businesses and corporations. This collaboration ensures
Papillion La Vista Community Schools is able to maintain high quality experiences for students, families, athletes,
and the community at large.

Outlined in this brachure are the many different partnership opportunities available to local businesses and school
district supporters. The funds raised from these efforts help support the many programs and activities offered at
each high school. Whatever the need is, from facility improvements to training equipment, know 100% of your gift
benefits the students of our district.

This partnership continues to be a source of pride for schools and community. We look forward to continuing our
relationships with our long-time partners, as well as, welcoming new sponsors to our program.

Sincerely,

Cndno [ & b

Dr. Andy Rikli
Superintendent
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Papillion La Vista Stadium and Foundation Field




PAPILLION LA VISTA HIGH SCHOOL
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NEBRASKA HIGH SCHOOL
ATHLETES OF THEYEAR

STATE CHAMPIONSHIPS
STATE CHAMPIONSHIPS
STATE CHAMPIONSHIPS

.

PAPILLION LA VISTA SOUTH HIGH SCHOOL
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PARILLION LA VISTA STARIUM
& FOUNDATION [FlELD

STADIUM SCOREBOARD AND BANNERS

LRILION L VISTA EOMMUNITY 55,0
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Stadium Scoreboard

Anchor Scoreboard Partnership Stadium Message Partnership
$6,000 Annually for Five Years $2,250 Annually

« One backdit static sign positioned around the video « Exposure to more than 10,000 visitors who attend
board, renewable after five year. events and activities each year at Papillion La Vista

- Exposure to more than 10,000 visitors who attend Stadium & Foundation Field
events and activities each year at Papillion La Vista - Static electronic message displayed during each
Stadium & Foundation Feld. varsity football game.

- Electronic message with sound feature that plays « Invitation to VIP events in the sky box with

during each varsity football game. Superintendent Dr. Rikli
« Four activity passes to all District athletic events. « Recognition of sponsorship on the Papillion-La Vista
- Recognition from loud speaker at all football games. Schools Foundation website.

« Invitation to VIP events in the sky box with
Superintendent Dr. Rikli and annual on-field
recognition with other anchor sponsors.

« One game as featured sponsor with extended video
content.

Stadium Banners

Stadium Banner Partnership

$2,500 Annually for Four Years

» One 10 ft. x 4 ft. full color vinyl banner permanently hung on the visitors side of Papillion La Vista Stadium
« Banner is up all year long, visible at every event held at the stadium and field.

« Recognition by stadium PA announcer at all varsity football games at the stadium

« Recognition of sponsorship on the Papillion-La Vista Schools Foundation website.
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INDOOR DIGITAL SCOREBOARDS

DIRECTLY SUPPORTS MONARCH AND TITAN ATHLETICPROGRAMS

RIGITA'SS CORE RO ARDPIEXAN BIES]

TITANS TBIRDS /

22 € 20

e 052 ba

TBIRDS /

22 € 20

0520 5

Area of the scoreboard where
the Pre-Game Cinema Ad,
Half-time Cinema Ad, Between
Quarters/Full Time Out Ad is
displayed during games.

Panorama Ad Space

Fan App

Example of the digital
display. Game statistics
are live streamed and
partner advertising

is displayed for the
ultimate fan experience.
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INDOOR SCOREBOARDS PARTNERSHIP DETAILS

Champion Partner
$6,000 a year (5 year commitment)

- Back Lit Permanent Signage

-Panorama Ad: Located at the bottom of the scoreboand.
+ 08 sec image
+ Images can be static orhave minimal motion
+Images in rotation with all scoreboard sponsors

+ Pre-Game Cinema Ad: Ta kes up entire board
+.15 sec image
«Images can be static or have motion
+ In rotation with the other 8 anchor sponsors

« Half-time Cinema Ad: Takes up the entire board
+.15 sec image
- Images can be static orhave motion
« In rotation with the other 8 anchor sponsors
Hak-timecinema ads may not run at al
basket bal games do to half- time activities.

- Between Quarters/Full Time Qut Ad:
Takes up a portion of the board, keeping the score,
team fouls, bonus arrow, and period number up for
fans, coaches and players toview.
+ Coordinate Brand Wrapper & Panorama Ad
+.15 sec image
+Images can be only static
+ In rotation with the other 8 anchor sponsors

« Fan App - rectangular ad on the ScoreVision App
+ 08 sec image
«Images can be static orhave minimal motion
+ Images in rotation with all scoreboard sponsors

Elite Partner
$1,500 ayear

- Panorama Ad: Located at the bottom of the scorboard.
+ 08 sec image
- Images can be static orhave minimal motion
+Images in rotation with all scoreboard sponsors

= Fan App: rectangular ad on the ScoreVision App
+ 08 sec image
«Images can be static orhave minimal motion
« Images in rotation with all scoreboard sponsors

Premier Partner
$2,500 a year

-Pancorama Ad: Located at the bottom of the scoreboard.

+ 08 sec image
+ Images can be static or have minimal motion
« Images in rotation with all scoreboard sponsors

« Pre-Game Cinema Ad: Takes up entire board
+ .15 sec image
« Images can be static or have motion
+ In rotation with the other 8 anchor sponsors
- Half-time Cinema Ad: Takes up the entire board
+ .15 sec image
+ Images can be static or have motion
+ In rotation with the other 8 anchor sponsors
Halkf-time cinema ads may not run of all
basket ball games do to hal-time octivities
- Fan App: rectangular ad on the ScoreVision App
+ 08 sec image
« Images can be static or have minimal motion
« Images in rotation with all scoreboard sponsors

Elite Partner (One School Only)
51,000 ayear

-Panorama Ad: Located at the bottom of the scoreboard.

+ 08 sec image

+ Images can be static or have minimal motion

« Images in rotation with all scoreboard sponsors
- Fan App: rectangular ad on the ScoreVision App

+ 08 sec image

+ Images can be static or have minimal motion

« Images in rotation with all scoreboard sponsors
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PARTNERSHI? OPPORTUNITIES

STADIUM SCOREBOARD

[ Anchor Scoreboard Partner [[] Message Scoreboard Partner
56,000 annually for five years $2.250 annually

STADIUM BANNER

[] stadium Banner Partner
£2.500 annually Minimum of a four year commitment)

INDOOR SCOREBOARDS

[ champion Partner [J Premier Partner [ elite Partner [[] Ele Partner
56,000 annually 52,500 annually 51,500 annually 51,000 annually
for five years {one high school)

PLSOUTHHIGH 5CHOOL BASEBALL/SOFTEALL BANNERS

[[] Three Year Partner [T] Two Year Partner [[] One Year Partner
$3,400 one-time gift $2,300 one-time gift $1,200 one-time gift

D One-Time Payment D Gift/Pledge Installments

GlvPledgerenes

———————————————————————————————————— SCHOOLS FOUNDATION

Al gift/pledge payments can be made by @sh, check imade out to Papillion-La Vista Schools Foundation,




Stadium Scoreboard - Financial Proforma

cpital

Total Capital (Installed) $315,000
One Anchor Sponsor - 75,000
Sub Total $240,000
Eight Permanent Sponsors @ $30,000 -240,000
0

Annual
Six Annual Sponsors (@52,300) $ 13,800
Return to Schools - 9,200
Maintenance - 7,000
Training - 2,200
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Skilled & Technical Tr;adés Program Collaboration Model

Papillion-La Vista Schools Foundation & Papillion La Vista Community Schools
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NEW CURRICULUM

COLLABORATION MODEL

YOUR INVOLVEMENT
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COLLABORATION MODEL

SHARED RESOURCES

Educating parents, students, teachers and Building and strengthening K-12 public school
counselors on careers in the skilled and and community college partnership
technical trades

« Campus tours of trades education facilties

«Assistance in developing coursework.
i « Participating in high school recruiting fairs

«Parent/Student tours of local
companies showcasing career « Educators at both the high school and college

pathways and benefits for students level will share teaching resources to better

educate students.
«Industry professionals as dassroom

guest speakers
«Student Internships & job shadow
opportunities

«In the field or job site
demonstrations

/ Students participate in

High School graduates \ 7 Jump Start Program or

with basic knowledge ~ ’ MCC Career Academies
of skilled trades moving ~ - receiving credit for college

- -

directly into workforce. level course while still in
/ high school.

PLCS & MCC graduates moving directly into
work force for sponsor companies.

C

Increasing skilled workforce in skill and /
technical trades with local talent.
!
I

b

Internships, Job Shadowing &

Apprenticeship Opportunities METROPOLITAN !
\-_/ \ \ Community College p /

Real life experiences through on-site N 7’
company tours or guest speakers. b S o 7

Increasing and strengthening Nebraska's

shled workforce

SCHOOLS FOUNDATION




SPONSORSHIP LEVELS AND BENEFITS

BENEFITS

Cornerstone Sponsors Industry Leader Sponsors

= Student intemships and job shadow opportunities.
~ Membership into Superintendent’s Circle Giving
Society.

= Your company’s name included in PL Schook
Foundation, District publications and on PL Schools
Foundation website.

= Student intemships and job shadow opportunities.
= Membership into Superintendent’s Cirdle Giving
Society.

- Your company's name included in PL Schook )
Foundation, District publications and on PL Schools - Your company’s name included in PL Schook Foundation,
Foundation website. District publications and on PL Schook Foundation website.

» Membership into Superintendent’s Circle Giving Sodety.

+ Your company’s name on donor wall at each high school
« Potential availability of student hips and job shadow
opportunities.

Foreman and Skilled Workforce Sponsors
- Potential availability of student internships and job shadow opportunities.

- Your company’s name included in PL Schook Foundation, District publications and on PL Schools Foundation website.

SCHOOLS FOUNDATION




BOND ISSUE

SKILL AND TECHNICALTRADES CENTERS OF EXCELLENCE

Proposed Addition/Renovation to
Papillion La Vista High School

+Disk/Bekt Sander - Mortising Machine =
+9,14°4 20"8and Saw + 10°Grinder ‘ a
-Pand Saw - RadalArm Saw -Shaper % b . ; i
«16"Scol Saw  <Table Saw -Jonter 1.3 . BLHS Manufacturing Equipment List

« Miter Saw + Stand « Planer «Variable Lathe «Welding Booth -PlasmaONC - Patrict ONC

« Wide Belt Sander  « 16" Drilll Press « Laser Cutter «Precsion FootShear - Panel Saw
« Mobele Table Saw « ONC  « Lathe » Radial Arm Saw - Shaper

«Qamp Stand -« Laser Cutter

Proposed Addition/Ren ion to Papillion La Vista South High School

Equipment List

« Disk/Beht Sander  «Mortising Machine

+ 90145 20°8and Saw  « 10°Grinder
«PanelSaw -Radal Arm Saw -Shaper
«16°ScoliSaw -Table Saw -Jomter

« Miter Saw + Stand - Paner - Variable Lathe
« Wide Belt Sander  + 16" Deill Prass

« Motwle Table Saw « ONC « Lathe

«Clamp Stand - Laser Cutter

«Welding Booth
«Plasma CNC

« Patriot ONC

« Laser Cutter

« Precision Foot Shear
«Belt Drive Bench

« Tank Dolly

+ Belt Box & PanBrake

00900000000 B
IEIEIEIETEIEIEIEIETENS
009000090009
00900000009
009999999099

|
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STEM
ACADEMY
Year 1

NEW CURRICULUM

. |MANUFACTURING 1

-

MANUFACTURING 2

STAND ALONE:

COURSEWORK
TOBE
DETERMINED

ROBOTICS 1 ROBOTICS 2

STEM
INTERNSHIP

Summer

STEM

ACADEMY
Year2

STEM

STEM

CAPSTONE
Yeard

Papillion La Vista Community Schools has an exciting vision for the

future of the Skilled and Technical Scdences program. It includes

an intentional set of pathways that expose students to many STEM
and skilled trades career fields through engaging course curriculum.
Upon completion of the Papillion La Vista Community Schools
pathway, students will be prepared to continue their learning
through a Metropolitan Community College Career Trades Academy
or by joining a local community industry partner as an intern or an

employee.

The structure of the program is designed to stimulate high levels

of student interest in STEM and skilled trades, It is also strategically
scaffolded so that knowledge, skill, confidence, and interest build
throughout each course and in the transition from one course to
the next. The innovative design of the program will generate a
pipeline of interested and capable students to meet the growing
demand for a skilled workforce. The program design itself will serve
as a model of best practice for other schools around the country.

PapiLLION-LAVISTA
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Skilled & Technical Trades - Financial Proforma

Endowment $1,000,000
Spendable 500,000
Total $1,500,000

Silent Phase
(Including 4 or 6 Cornerstone Sponsors) S 600,000
Remaining 900,000
2 — additional Cornerstone Sponsors 200,000
Public Phase S 700,000

@ SCHOOLS FOUNDATION



Kearney Public
Schools

5,600 students

10 elementary schools, 2 middle schools and 1 g | [:
1 brand new high school in 2016 ey | - —

Community of 35,000 people
2019 graduatingclass of 356
2019 kindergarten class of 511
Foundation established in 1984




At the New KHS...

Scott D. Morris Institute

Namingissues handled on individual
basis

Negotiated with the school board to
determine contribution level required.

Policy is to evaluate each opportunity
on a case-by-case basis.



Merryman Performing
Arts Center

Openedin 2009

New entrance to the historic Central
Elementary Theater

Capital Campaign call to KHS Alumni

Robert Merryman
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* Small-scale sponsorships (Advertising)

* Simple promotion of local businesses

e 25th Anniversary

e Advertising revenue supports Foundation

e Card Sales support KHS Activities

e Students sell 8,000 cards at S5

» KCards have generated an estimated $750,000

* Conceptworks wellin smaller communities as well avers ity [ ST R Chalupa
J at Menu Price
ANEXE ‘@ Get 2nd Chalupa
., il TACO FREE

§
A \ BELL_ {(Must be equalor lesser value)

925 2ND AVE EAST KEARNEY »234-1500
f620 1ST AVE EAST KEARNEY « 338-0787

X R g



AFFILIATED RUNZA
INSURANCE B kl
iFoundation 815 East 2nd Ave 325 West 39th St uc e
"¢ copycat | .
GO e g sssisnesss GRIREE A Heartland Bank [B) £
. . 7 lick
Fisher Roofing L familychle(e:zlthcare
s ENDOWMENT

* First yearin 2019

* Peer-to-peer fundraising generated $15,000 for classrooms

* Used primarily social media and print media for recognition

» Sponsorships helped to offset classrooms at lower economic schools



3,000 passengers total with ticket sales of
$20,000

One overall event sponsor, 11 Evening sponsors
& 22 Trolley Sponsors generate $10,000

Sponsors and teachers provide volunteers for
the evening.

Engages businesses who are focused on cause-
related marketing with their charitable giving.

Recognition through banners, signs, social
media and one final print ad.
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